A LIFESTYLE BRAND
Coffee • Show • Productions • Media • Store • Apparel • Candy
Magazine • Café • Hotel • Jewelry • Housewares • Champagne

OLD FASHIONED MOM
A Luxury Lifestyle Brand
Founded by Michelle-Marie Heinemann an American
Business Woman, Artist, Philanthropist and
Expert on Trend Forecasting and Brand Strategy
in New York City.
Old Fashioned Mom has strong brand recognition and the current
products are strategically placed in billion dollar areas of consumer
consumption. OFM began in the media sector in 2015 as a magazine
and show and quickly but organically developed into a luxury lifestyle
brand including products.

OLD FASHIONED MOM
COFFEE

OLD FASHIONED MOM
APPAREL & FOOTWEAR

Coffee is the second most sought
after commodity in the world!

The U.S. apparel market is the
largest in the world!

With An industry generating over $100
billion across the globe. We see and want to
position OFM coffee as the leader in this
market, with our strong brand recognition
and superior product.

In 2018 store-based retailing was valued
at $292 billion and the U.S. apparel
market size projection for 2020 is $390
billion. We see OFM as a major player
in this market.

Our Old Fashioned Mom Label representing our Haute Couture apparel line.

OFM Coffee
Currently
Offers
4 Different
Roasts
DARK

OLD FASHIONED
MOM COFFEE…
It’s the best coffee in the world!

www.oldfashionedmomcoffee.com

MEDIUM

LIGHT

ESPRESSO

We are private label with the
Coffee Factory in Brooklyn, New York.
Our Current Customers Are:
Hotels
Universities
Airlines
Restaurants/Cafes
Cruises
Private Clubs

Wholesale Division
Retail
Department Stores
Corporate
Online Sales

We have trademarked the phrase
“It’s The Best Coffee In The World.”

Our old fashioned secret roasting recipe makes our coffee...
Strong, Rich and Delicious.

HIGH GROWTH
STRATEGY

Old Fashioned Mom Coffee will implement a
high growth strategy plan as startups are
racing to expand in a market that will be
worth 95 billion by 2025.

NYC ONLY

New York City is the Nations #1
Coffee City.
Old Fashioned Mom Coffee plans to dominate
and control this market entirely.
Starbucks Just Closed 150 Stores.

Consumers love coffee but want and need change.
Starbucks’ poor customer service, and highly written about “junk beans”
which are burned to mask the quality doesn’t sit well with savvy, educated
coffee consumers.
Through the vagaries of marketing not only has Starbucks become virtually
omnipresent, but most of the other competitors have subscribed to the
junk bean mentality, leaving the consumer with few desirable options.

OLD FASHIONED MOM
COFFEE IS SUPERIOR
IN EVERY WAY.
We use the highest quality
fair trade coffee beans,
precise roasting techniques
and state of the art
equipment.

FACTS
MANHATTAN SERVES APPROXIMATELY

4 million people on a typical weekday.
2.9 million on a weekend day and night.

There are 2,872 blocks in NYC
with 2,159 coffee cafes, 241 being Starbucks.
The Average NYC Coffee Cafe makes
$629,000 annually.

We feel Old Fashioned Mom
Coffee Cafes will easily
produce $1,000,000 annually
With 4 million people the need for
a new TAKE OVER BRAND is obvious and great.

through our marketing, current connections,
superior product and strong brand strategy
which aligns us with our established Old
Fashioned Mom Lifestyle Brand.

THE PLAN
Phase I
Implementing a high growth strategy

Open 5 OFM coffee cafes.
Open 1 modest flagship store
This is the anchor to the brand, a much needed
showcase housing a ground floor OFM Cafe, and
retail items from the OFM Lifestyle Brand, as well as an
Instructional area.
This store will tell our business story and provide a place
for customers to feel like a part of the story, it will make
a strong statement about what the brand stands for.

The flagship store and the coffee cafes will be
opened simultaneously.

Strong Impact. Strong Statement.

Strong Brand.

EXECUTIVE TEAM
Old Fashioned Mom’s Executive Team
VITAL to the functioning of a highly successful business because the Executive Team implements company strategy,
sets company goals, and oversees the general success of the business.

Michelle-Marie
Heinemann

Ross
Leung

John
Piskora

Marie-Claire
Gladstone

Richard
Rubenstein

Carlos Antonio
Castillo

CEO-FOUNDER

OFM IT SPECIALIST

OFM COUNSEL

OFM REAL ESTATE
BROKER

OFM PUBLIC RELATIONS
AND BRAND EXPOSURE

OFM ADVISOR AND BOARD
MEMBER (CONSULATE)

Michelle-Marie Heinemann is a
well-known socialite and
philanthropist in New York City.
Her brand Old Fashioned
Mom, currently has a devout
following, with strong brand
recognition and key players
behind her. She is
an expert on trendforecasting, brand strategy,
and product placement. She is
determined to make OFM the
#1 luxury lifestyle brand.

Ross has been with OFM since
inception. He runs the media,
photography and IT department
of the Magazine and Shows.
Prior to this he served 20 years
at IBM as their lead senior
development manager. He
brings a plethora of knowledge
to the company and holds
a masters degree in
Computer Science.

John of the premier law firm
Loeb & Loeb has guided OFM
from the very beginning.
Expertly setting up the
company and managing all
corporate governance,
operations, and general
oversight of the legal activities
of the Company.

Marie-Claire brings over two
decades of experience in the
world of Real Estate and will be
responsible for finding the
perfect, high volume retail
spaces needed for the OFM
Cafes and OFM Flagship
Store. She is a member of
Corcoran’s prestigious MultiMillion Dollar Club which
represents only the top brokers
in the World.

Richard is a third-generation
publicist of Rubenstein Public
Relations and a leader in the
Industry. His proven strategies
have launched the biggest and
most successful companies
in the world.

General to the Dominican
Republic, and Director of
Coalition to Latin American
Consuls in New York City. He
is a practicing attorney with
valuable influential connections
in the high growth strategy
market as his family owns the
largest avocado plantations
in Latin America.

TOTAL CAPITAL REQUIREMENTS
$15,000,000
$1,000,000 per cafe

$10,000,000 per store

$15,000,000

$10,000,000

$10,000,000
$5,000,000

$5,000,000

$0
OFM Coffee Cafe x 5 Cafes

Offering
Seeking:

1 Anchor Angel Investor
investing $5,000,000 and above

Choir Angel Investors
$450,000 minimum investment

One Flagship Store

Usage
Infrastructure
Inventory
Continued branding
Web and tech
development

Marketing and
advertising
Working capital
Leadership

ANTICIPATED PROFITS
Annual Sales
OFM Instructional
and Licensing Deals

$4,000,000
OFM
Endorsements

5 OFM Cafes

$5,000,000

$2,500,000

Flagship Store

Retail
Partnerships

$35,000,000

$18,000,000

Co-Branding

$16,000,000
Online Store

$12,000,000

TOTAL REVENUE

$92 MILLION

THE

FUTURE

Old Fashioned Mom is positioned to be a billion-dollar
luxury lifestyle brand that will dominate and rival
all competitors.

Similar to Tiffany & Co. who was bought by the French
Luxury Group LVMH for $16.2 Billion last year, we feel OFM
has this same potential and could easily attain this status.
OFM Flagship Store
OFM Shows

Implementing a high growth strategy with a
strategic marketing plan will catapult the brand
into national awareness of who and what we are.

OFM Products
OFM Hotel

OFM Magazine

OFM Apparel & Footwear

OFM Coffee Cafes

OFM Beauty

OFM Instructional
Education

OLD FASHIONED MOM LLC

OFM Candy

Consumers identify with our brand name — it brings them comfort and represents quality and respect.

THANK YOU

CONTACT US

242 West 53rd St. #47-E
New York, New York 10019

917-678-2830

Investors@oldfashionedmom.org

Oldfashionedmom.org/investors

